
Sinclair Broadcasting's decision to force their  
stations to air an anti-Kerry documentary days  
before the election is a clear example of the dangers  
of media consolidation. 
 
This is a shocking example of how huge media  
conglomerates seek control over more than just the  
programming they produce, but also to have the  
power to control those that would govern them.  Is it  
any wonder that the current administration seeks to  
weaken these regulatory practices, while one of  
these "big media" corporations uses campaign  
propaganda to get Bush re-elected?  Isn't this the  
sort of tactic that government controlled media in  
other countries employs to spread self-serving  
propaganda?  The kind of tactic that we "liberators"  
fight to destroy when we bring democracy to other  
countries?  I'm sure Sadaam Hussein forced Irag  
television stations to tout the glories of his tenure,  
and the evils of his opponents.    
 
This is not about censorship,  it's about timing and  
pandering.  See if Sinclair so eager to push this  
program after the elections are over, or if they are  
willing to air an anti-Bush or pro-Kerry movie right  
after-- how can we believe that this isn't a case of a  
direct attempt at influencing an election?  Let Sinclair  
force its stations to air its "documentary" and we all  
lose-- for what little bit of democracy we have left in  
this country is slowly being dilluted by corporate  
interests.  
 
Sinclair uses the public airwaves free of charge, and  
is obligated by law to serve the public interest. But  
when large companies control the airwaves, we get  
more of what's good for their bottom line and less of  
what we need for our democracy. Instead of  
something produced at "News Central" far away, it's  
more important that we see real people from our  
own communities and more substantive news about  
issues that matter.  
 
Sinclair's actions show why we need to strengthen  
media ownership rules, not weaken them. They  
show why the license renewal process needs to  
involve more than a returned postcard. It is time to  
show corporate bigwigs that the FCC controls them,  
not vice versa.  Thank you. 


